AUTHOR’S TEA IDEA

Contests, even very successful contests like the Reading Rainbow Young Writers & Illustrators Contest, can be a tough “sell” to busy teachers trying to cope with demanding requirements and schedules.  A frequent comment from teachers who don’t participate in our contest is that competition isn’t good for their students.  A way around this mindset is to help schools, community centers, and other organizations learn how to set up an “Author’s Tea” to celebrate the creativity of all the participants in the contest.  This works best when multiple classrooms are involved.  A day and time for the “Author’s Tea” is selected by the school.  This can be during the day, after school, in the evening, whatever works best for the site.  The children who have written stories write (or dictate) invitations to those most significant in their lives:  family members, neighbors, etc.  The school (or teacher) writes invitations to those most significant in the life of the school:  principal, superintendent, school board, other teachers, the mayor, city council, fire chief, librarians, service club members, foundations, Colleges of Education, etc.  On the day of the tea, refreshments (simple, usually just cookies and punch) are brought in and the children’s desks or chairs are arranged in “literature circles,” with two or three young writers and illustrators in each circle.  The invited guests go to each circle, hear the children read and show their stories, and applaud.  Every child is accorded the esteem of an author, regardless of how they did in the contest.  In our experience, this builds momentum within the school to increase contest participation, virtually eliminates the dislike of competition, and greatly increases the public’s awareness of the contest and of the success of the school.  Participants are so impressed by what the children have done in this very directive learning experience that they leave as advocates for the school.  This is a major selling point for contest participation.  It is also a great way to inform the public about the educational outreach done by the station.

